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IMPORTANT:

This Ask Method Blueprint is loaded with information, and | know you're excited to start
reading through it. But you'll get MUCH more out of it if you use it to follow along with the
Ask Method Blueprint video that goes with it.

The video has a lot more detail and will help explain what you're seeing in the Blueprint,
so go check out the video now:

www.AskMethodMasterclass.com

Welcome to the Ask Method Blueprint...

This is the full Ask Method condensed and organized in one PDF, so that you can see it in just a
few pages.

When | was first starting out, and my wife and | were struggling financially, eating frozen pizzas,
living on $500 a month in a 400 square foot apartment with nothing but a mattress on the floor..
a desk.. and two lawn chairs, | never would have imagined that that first survey, in that first
business would take us from nothing, running out of savings... to making $25,000 a month within
18 months..

And then being able to 10X our income in just 3 years..

Using surveys and quizzes the right way, by asking the right questions.

And today, after using the Ask Method in 23 markets and counting, and teaching it to thousands
of entrepreneurs, we now generate a multi-million dollar income working from home..

Which has enabled us create an amazing lifestyle, and at the same time be able to give back -
and make a positive impact in the world.

And | want the same thing for you.

So whether you're just starting out or looking to scale your existing business, you're looking at
the roadmap right here.

Ready? Here it is:

www.AskMethodMasterclass.com ﬁéls(
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The Ask Method: Your Big Picture

Give people what they want before they even know it themselves

Uncover people's deepest desires and unspoken pain

e
——  Enter the conversation in your prospect’'s mind
—

Discover and use the exact language they are using themselves

= Each new product virtually guaranteed to be a home run

Know exactly what to say to overcome people's hidden
objections

Slam dunk market selection

Proven step-by-step Roadmap

Ultimate confidence

e Launch new projects with minimum financial risk through
numbers-based “Greenlight” checklist process

Quizzes are the fastest and most reliable way to
build a massive list cheap

Quizzes can become viral, and extremely shareable

People LOVE you when you start by ASKing
about their situation before selling

Create a mass of RAVING
Fans & customers

. COmmunicate to people as individuals
rather than in a "one size fits all” way

The Ask Method:
Your Big Picture

= Create instant trust & authority

Only question your customers will ask is
— \vhat else do you have to sell, because
they will want it all

Quizzes are extremely “cold traffic” friendly (FB, Google, Blogs, etc)

24/7 leads and customers

Avoid the launch “cash flow roller coaster”

Build massively valuable asset once, produce leads & revenue for
years (i.e. building ATM vs. “robbing a bank")

Quizzes that generate 5,000 to 25,00 email
subscribers per day

Just need ONE Quiz Funnel to massively scale

Create multiple entry points into your business
Connect each "Quiz Funnel" to the next one, like train cars on a train

People enter one funnel, then move to the next one and the next one...

Build a "moat" around your business, nearly impossible for your competitors to knockoff

www.AskMethodMasterclass.com 'ﬁ‘§|§T 4 REIHA Sl? 3
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The Survey Sequence: Find Out What People Want

The Survey Sequence:
Find Out What People Want
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Pivot survey

Identify "hyper-responsive” customers, what it is that they want
and the language they use

Identify which 3-5 most important “buckets” exist in your market

Discover what "pockets” of customers to focus on (and what
“pockets” of customers to selectively ignore)

Go one level deeper to discover what your customers
look, sound, and smell like...

Structured, scripted conversations so you know exactly
what to say when you get on the phone

Find out exactly why people didn't buy from you

Know exactly what tweaks to make to get them to buy
from you next time

Opportunity to iterate your sales messaging until it lands
just right

Don't have to get it perfect, just have to get it going

Know what to sell your customer next if they don't buy
the first thing you offer them

Know exactly what to sell them next if they DO buy
from you

www.AskMethodMasterclass.com
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The Quiz Funnel: Give People What They Want

= [ollow a structured process

Less about “coming up” with the Big Idea and more about “uncovering”
the Big Idea sitting inside your survey data

Everyone's favorite subject: Me, Myself, and |

e Prospect discovers something Their "score”
new about themselves _€ Their “type”
Their "#1 mistake”
Small non-threatening steps

Fly under the “fight or flight”

Self-Discovery e==)— Everyone's favorite radar
o subject: Me, Myself,
Curiosity and |

Micro-Commitments

Desire

Why should people take your quiz?
What are people going to discover about themselves?

What “results” are they going to get? (i.e. report, video,

score, diagnosis, product recommendation, etc)

Are you building curiosity?

Asking "good questions” to demonstrate your expertise

Using answers to segment prospects in the background

Creating a "Vodka Redbull Cocktail” in your

The Quiz Funnel: prospect's brain at the time of opt-in

Give People What they Want Post-Guiz Page

Transition from explaining their results to selling your product
Diaghose and prescribe
Compelling copy

Customize offer and messaging based on quiz results

One-click upsells
Additional offers to leverage buying momentum

Mix & match offers based on quiz results
Value

3 Specific Upsell Frameworks Faster/Easier

Future-pacing

Prospects Email Sequence

Buyer Email Sequence

The "Results” Email
Types of emails —(E 2-3 "Soft Sell" Story Emails

3-5 “Sales Acceleration” Emails

Note: Dozens of examples of successful
real-life Quiz Funnels, Landing Pages, Sales
Pages, Upsells, and Email Sequences
included in the Ask Method Masterclass
Coaching Program

www.AskMethodMasterclass.com /3\§IS( MRE'CI'H
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Traffic & Optimization:
Launch & Grow Your Business

Sidebar Ads
Facebook
Newsfeed Ads Google Display
Network (GDN)
Google
Taboola Google Search
Native
Outbrain
o Email
&
,q\
JV / Affiliate
Traffic & Optimization:
Launch & Grow Your Business
9% ). Split Testing
/)
O)/.
)
%
2 Analytics to pay CTR %
attention to
Quiz Start Rate %
Conversion benchmarks Quiz Completion Rate %
to aim for , . .
Quiz Email Opt-in Rate %
Note: 10 years worth of split-test ROAS %

results are included in the Ask
Method Masterclass Coaching
Program, as well as the specific
conversion metrics to be aiming
for at each step in your Quiz
Funnel

www.AskMethodMasterclass.com /3\§|S(
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Sticking Points: Concerns You Might Have
Part 1

No list

No product

Nobody knows who | am

It won't work for my market

It won't work for my business

It won't work for my price point
Sticking Points:
Concerns You Might Have

This sounds like a lot of work

This sounds very techie

| don't have money to drive traffic

I'm a newbie

Tried surveys or quizzes before and
it didn't work

If everyone is doing this, will this
continue to work?

www.AskMethodMasterclass.com 'ﬁ‘§IS(T 4 REIHA 5[5) 7
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Sticking Points: Concerns You Might Have
Part 2

Nobody starts with a list. | had no list when | entered the jewelry, orchid, and memory markets

q No list Best way to start a list is with a Deep Dive Survey on cold traffic

Multiple ways to partner with someone who has a list

That's a great position to be in

ﬂ No product Ask Method is designed to figure out exactly what product to create, source, or sell

Easiest way to launch a new product is using the "Survey and Sell ‘Em" model

Nobody knew who | was in each of the markets | entered
—o Nobody knows who | am —C

Survey = Instant Credibility
Results = Instant Authority

I've done this in 23 markets, students have done this in hundreds of
markets - yet to find a market this doesn't work in

Business to Consumer (B2C) Markets

\Xorks in... Business to Business (B2B) Markets

—o It won't work for my market , — SEO
“Pain” Markets — Banner Ads
“Enthusiast” Markets — Native Ads
— Facebook

PLUS success in virtually every traffic source available [ Twitter
\)— Instagram

— Adwords
F— Email
— Affiliate / JV

Digital Products — YouTube

i — CPV
Physical Products
Consulting
\ . Works for... i ;
melD) It won't work for my business (o Brick & Mortar Businesses

Agency/ "Done for You" Services
Ecommerce

Software (SAAS)

Membership Services

Low priced products
. . . Works for...
—o It won't work for my price point o

High priced products

www.AskMethodMasterclass.com 'ﬁ‘§|§T 4 REIHA 5[5) 8
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Sticking Points: Concerns You Might Have
Part 3

e |t dOES take some work, and that's a good thing

You want something that will deter your competition and which is
difficult to knockoff

—o This sounds like a lot of work —o _ , ,
| know which parts of the process give you the biggest bang for

your buck, and which parts are rabbit holes you want to avoid

e |_et your competition make that mistake

It's actually not :-)

q This sounds very techie Tools & software today make it very easy
These tools didn't exist when | started. I'm not techie at all (ask my team) and | was

stillable to do it - and on a shoe-string budget

You can start with the people in your social media
circles online

!

| don't have money to drive traffic You can partner with someone who already has a list

You can get paid to execute the ASK Method for
another company and use that income as “seed
money" to drive traffic

| was a complete newbie when |

first used Ask Method

!

I'm a newbie

Everything else | tried failedl, and ~—— Not "just" about doing a survey or quiz
the Ask Method was the first

approach that worked for me = |t's about following a specific process

== The devilis in the details

Tried surveys or quizzes before and it didn't work —o

!

The nuances matter

The key is seeing what has and hasn't worked
= in the past (getting access to 10 years worth
of tests and swipes)

-  And getting coaching through the process
and your questions answered

It's human nature to want to be understood, and to have our specific needs
addressed (rather than being spoken to in a “one size fits all” manner)

Human nature is the same today as it was 1,000 years ago..and it will be
the same 1,000 years from now

q If everyone i? doing this, _o_ The Ask Method enables you to tap into human nature in an automated,
will this continue to work? scalable way

If you're NOT using the Ask Method, then you're fighting against
human nature

This is the future of online marketing, and businesses NOT using the
== Ask Method will ind it more and more challenging to compete, and will
eventually be left behind
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Getting Started: Your “Ask Roadmap”

Digital Products
Physical Products
Consulting

Brick & Mortar

Agency / "Done for You" Services

&
b\) Ecommerce
O
S Software (SAAS)
40
Membership Sites

Getting Started:
Your “Ask Roadmap”

L
%,
&

Have a current business

Starting a new business

Consultant / Agency

www.AskMethodMasterclass.com ASKMETHOD o
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Resources: Tools & Software to Use

Lucid Chart

Google Docs Google Forms

Survey Gizmo

Survey Funnel Software
Lead Pages

ClickFunnels

UnBounce

WordPress

1ShoppingCart

Infusionsoft

Chase Payments

PayPal

SamCart

Stripe

Clickbank

Membership / Forums Software XenForo

Wishlist Member

Resources:
Tools & Software to Use

\¥ebinar Software
GoToWebinar

Infusionsoft

) . Maropost
Email Providers P
Aweber
GetResponse
Google Analytics ActiveCampaign

= \X/icked Reports

. Visual Website Optimizer
(VWO) = Screenflow

‘== Google Docs

Camtasia

Snagit
Video Creation / Hosting o
Keynote/ Powerpoint

Dropbox — Wistia
== \/imeo

— YouTube

Egnyt
gnyte Slack

Skype

Google Drive

Google Docs
Zoom

GoToMeeting
Upwork

Trello

Fiverr

Teamwork
Elance

Craigslist

www.AskMethodMasterclass.com ASK
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Your Big Reasons Why

Freedom

Impact

|

Your Big Reasons Why:
Freedom, Impact & Legacy

\_q -
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So there you have it:
the Ask Method Blueprint.

This is the method that I've used to enter 23 different markets, generate over 3.3 million email
subscribers, over 200,000 customers, and over $100M in sales..

And that my students have used to build 6, 7 and even 8 figure sales funnels and businesses...
some of them starting completely from scratch.

It's my sincere wish that this Blueprint and the training videos have given you a new perspective
on HOW to think about your business..

In a way that takes the guesswork out of the process and gives your customers exactly what
they want.

Once you start implementing the Ask Method, and you start KNOWING what your market wants,
better than they do themselves..

It gives you an amazing kind of confidence in your business and what you do.

So now that you have this information in your hands, it's up to you to decide what to do with it.
You've seen how the Ask Method can revolutionize the way you think about your business and
your customers. You've seen the kind of RESULTS that come from using the Ask Method to
figure out what your market wants..and give it to them. And now you've seen the Blueprint to
follow, depending on your specific path, to using the Ask Method in your own business.

You now have everything you need to take the guesswork out of your business for good, and
put the control back in your hands. And if you want the kind of business where you are in control,
then your way forward is clear, using the Ask Method.

Now, | know some enterprising people will take the information from the videos and the
Blueprint and get started with their Deep Dive Survey right away--and that's awesome.

Other people may realize that they want to go all in, and have the accountability, support, coach-
ing, and step-by-step help implementing the Ask Method, and all the benefits that come with
that kind of support and coaching.

And in a few days I'll be opening up the Ask Method Masterclass Coaching Program. It'll only
be open for a few days, and then we'll be getting started right away with implementing the Ask
Method together.

Once registration opens, you'll need to act quickly, so watch your email over the next few days
for ALL the details about how you can join the next Ask Method Masterclass.

In the meantime, you can still see the free training videos at askmethodmasterclass.com.
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