
          Page 1       

       

Webo Ozone 
For Restaurants



          Page 2       

       

eBusiness for Restaurants
Why is eBusiness Important?
eCommerce for Restaurants
The Webo eCommerce Site Builder
Touch Free QR Code Stands
Menu Presentation Options
3 X Menu Communicator Options
Rebooting a Restaurant
Mobile Phone Ordering Systems
Mobile Technology Integration
On Phone/On PC Performance Reports PC Menu 
Communicators
PC List View Menu Communicators
Mobi Menu Communicators
Mobile Menu Presentation
Phone-Centric Restaurant Systems
SaaS (Software as a Service Infographic)
Viral Restaurant Blogs

ABOUT the WEBO LPM (Loyalty Programme Marketing) 
& CRM (Customer Relationship Management) MULTI-CHANNEL SYSTEMS

3
4
5
6
7
8
9

10
12
13
14
15
16
17
18
20
21
22

       

Agile Surveys
eMarketing
Coupon, Loyalty & Referral Marketing
Coupon Marketing: one Page Summary
Getting Started
EBook Downloads
Connect, Print, Share, Snapshot Videos
Log In, Polls, Rewards, Reviews (Video)
Coupons, Sharing Reviews, Engaging
Text Vote, Competitions, #Marketing
Print or Present Coupons + Ts & Cs
Tickets, Coupon Issue, Lucky Draw
Bookmarklet Apps, How To GET coupons
Ideas, In-Store/Restaurant Process
Summary
4 Channels, 4 Enablers, 4 Outcomes
Restaurant Marketing Channels
Adding App Buttons to Phone Home Screens

23
24
25
26
27
28
32
34
37
41
46
48
49
52
60
61
63
64



          Page 3       

       

eBusiness For Restaurants
It’s About Communication

and Maintaining Contact On-The-Go

Many Restaurants have not maintained customer databases and have no digital platform on which to 
engage and grow their customer audiences. Service staff and managers alike became famous for their 
relationships with regulars to produce a homely charm and atmosphere. Times have changed. Audiences 
are online and it is where Restaurants need to engage to compete. Many have tip toed into social media 
channels. The synergy that social media integration offers together with agile surveys, blogs, auto re-
sponders, communicator apps and more  is vast. The secret lies in automation. Let is show you how.

eBusiness is supported by the 
communication channels on 
inter/intra & extranets and 

mobile technology. 

The online link-
ing of internet &    

mobile technologies 
levels the playing 
field for SMEs.

INDEX
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Why is eBusiness Important?

Eyeballs to information is the name of the game and, given a 
rounded website-store-marketing strategy, the benefits of a 
website and store can be realised to include the following:
• You can attract, retain and grow customer lists
•         An attractive and informative online platform will boost  

 your businesses credibility and customers will want to  
 belong to your community.

•  Making it easy for customers to engage on blogs,  
 write reviews, share and make referrals will expand  
 your reach and grow your business.

•  Blogs give your customers something to share and  
 talk about which helps them to spread the word.

• You Can Create a Memorable First Impression
•        Having a rounded website-store-marketing strategy  

 will create a good first impression which will enable  
  many of the benefits detailed below. 

• You Can Showcase your Business as the best  
 restaurant in your Niche.

•         Well researched blogs, articles, general information  
 and product descriptions will show that you know  
 your culinary art like no other.

•         Building trust builds Reputation & Brand Value.
•         You need to showcase testimonials and pictures.
•         You Can Reduce Menu Printing Costs.
•         Event Menus showing dishes gives customers  

 something to share which will attract more customers  
 and make it easy for them promote your restaurant to  
 their friends.

•         You can use your online platform to attract and train  
 staff by outlining career opportunities which will also       
        build customer confidence.

•        You will be more effectively able to interact with  
 Social Media via our integration options.  

 Every Restaurant has a unique story to tell. 

• The Webo eBusiness “toolbox” offers the following      
content management enablers that will assist you to 
optimise your story telling ability:

•     Agile Survey creation, tracking and analysis
•     Audio: Album & track pages
•     Auto Responders
•     Blogs: Public or private by category
•     Bulk Content Communicator Apps and more.
•     Download tracking
•     Downloads: Public or private & log
•     Flip Books; Single & Page Spreads, Portrait &   

    Landscape
•     Flipbooks: Public or private menus/brochures
•     Forms: Public or private, logs & management
•     Image and Video Galleries
•     Images: Alternators, automated image presentation    

    shows, image rotators, flash & non-flash galleries, gif 
generators (animator), resizer, slide shows URL & e-mail 
links Link library: Set links to URL’s & e-mail

•     Marquees; Header & Footer
•     Marquees: Ticker tape images & text
•     Online Meeting Rooms & Partner Links
•     Pages: Public or private linked & delinked
•     Password locked sites or content
•     Quick Quotes: Build & get one online
•     Scroll box pages for large maps with vertical &   

    horizontal scroll bars for building plans, etc.
•     SEO: Titles, keywords & descriptions

•     Sign-up forms
•     Slide Presentations & Slide shows
•     Social Network Sharing, like counters & up      to 

three on-site twitter feeds
•     Templates: Alternatives or edit one
•     Unlimited pages
•     Video: List & play on or off-site videos
•     Viral Blogs 
• Our Specialist Page Communicators include:
•     Alternating Image Communicator 
•     Form Communicator 
•     Flash Image Communicator 
•     Flip Book Communicator 
•     Full Page Slideshow Communicator 
•     Linked Webpage Communicator 
•     Non-Flash Image Communicator 
•     Multi Panel Page Communicator 
•     Product Page Communicator 
•     Quick Quote Communicator 
•     WhatsGood Contact Communicator 
•     Link & List Content Communicator
•     Rotating Image Communicator 
•     Scroll Box Communicator 
•     Signup Webpage Communicator 
•     Agile Quiz Page Communicator
•     Auto Responder Communicator 
•     Advanced order mgt and workflow automation. 
•     Link from QR Code tent card to menu. Customers can  

    order on phone  with copies to waitron, chef and admin    
    on phones/tablets plus pay online on phone.  

TOUCH FREE STATIC PDF MENU DOWNLOADS     TOUCH FREE STATIC MENU eBOOKS      ONLINE ORDERING PAGES
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eCommerce 
For Restaurants

It’s About Business
conducted with the Aid of 

Mobile Technology on the Internet

Not only has mobile technology taken communication to new levels of 
convenience and effectiveness but linked to  internet networks it extends 
the reach of the internet into the pockets of all with a smartphone.

Affordable uncapped Wi-Fi bundles allow computers and smartphones to 
connect and exchange information wirelessly. 

The integration of mobile technology allows customers to seamlessly 
interface directly with Restaurant systems. Not only does this open the 
door to touch free menus but it opens the door to mobile ordering with 
managed in-store or carpark collections and home deliveries.

Standard Menus, Specials,  Orders, Service Progress, Collections and 
Deliveries can all seamlessly be conducted on smartphones integrated 
with online computer networks. Best is it’s affordable to SMEs. Let us 
show you how.
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The Webo eCommerce Site Builder
   
The Restaurant eCommerce Site Builder  offers many 
benefits and features that have been specifically de-
signed to meet the needs of restaurants. 

At this time COVID social distancing protocols are a 
challenge that restaurants cannot ignore. 

Touch free menu options

We have customised our systems to enable Restaurants 
to be efficient and effective by introducing TOUCH FREE 
options including:

Touch free static menu options
•  Guests scan a QR code to view the menu on  

 their phones.
•  Menus can be online pages in landscape or 
•  they can be pages in portrait presentation mode.
•  The menus can be presented as a Flip Book
•  Many menus can be presented on a Link & List  

 Communicator App. 

Touch free active menu options
• Touch Free active menus can be accessed by 

diners at a table with a QR Code stand on it that 
offers a QR Code specific to the designated waitron. 
Thus, each member of the service staff have their 
own unique QR codes that customers use to place 
orders.

• When orders are placed by diners the order can be 
manually placed with the waitron or it can be digitally 
submitted by the diner on a smartphone.

• Orders electronically submitted by an in-restaurant 
diner can be forwarded via mobile technology to 
a designated service delivery team consisting of 
one or more table service waitrons the kitchen for 
preparation and the manager  who may wish to visit 
the table having reviewed the names of the guests 
and what they ordered.

• Off-site orders electronically submitted over the 
internet can capture whether the order is for collec-
tion or delivery with a date and time. Collect orders 
can offer car make, model, colour and registration 
details to assist service staff to deliver the orders to 
the carpark. Collect parking bay numbers can also 
be designated. 

• Delivery and collect orders can be forwarded to the 
service delivery team including; Delivery drivers 
for collection and delivery, service staff and kitchen 
staff for preparation.

• Customised performance reports can be set up to 
be online/on-phone for individuals eg  Reports for 
staff that record delivery dispatch, EFT payment 
clearance, gratuity reports for service staff and 
delivery fee reports for Delivery Drivers.

Best is that all order forwarding is automated.

The standard functionality of the Webo eCommerce 
module includes:
• A max of 21 images per menu item. Given varia-

tions and  sub-variations customers can view a 
shorter menu as variations and sub variations are  
accommodated in one item eg for one menu item  

“ SANDWICHES” 6 bread types could be offered 
(White, Whole Wheat & Ciabata in plain & toasted) 
plus for each of these there are six filling options. 

•  All buyers get their own private online accounts
•  Any currency (incl own bucks)
•  Bulk Product Spreadsheet Uploader
•  Menu download option
•  Customer / Category segmentation
•  Delivery fee management
•  EFT mgt per mail managed confirmation orders
•  Fixed Price Sales and Classifieds (No Price)
•  Fully managed auctions (for charity events)
•  Loyalty Points Awarded on sales
•  Mgt of T&C acceptance
•  Multiple Payment Gateways
•  Thumbnail display options; Square & Landscape
•   Thumbnails on PC & Mobi Communicators 
•   Payment and Delivery Tracking
•   Physical product sales and digital product sales for  

  recipe eBooks etc.
•   Product categories
•   Promo Codes and Coupon or Points Redemption  

  Management
•   Scheduled Promotional Pricing / Discount / Sea 

  sonal Sales Administration
•   Secure bank managed shopping cart payment  

  hosting.
•   Specials Featured 
•   Staff Profile Portals 
•   Ticket Sales for events
•   Set up automated management of promotions,   

  pensioner days, happy hours and exclusion dates.
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QR Codes can conveniently 
link to a variety of menu re-
lated pages. They could link 
to a static menu such as this
                         pdf menu 
                         download

A QR Code could also link 
to many static menus that 
are presented on a Webo 
Link & List Communicator 
App like this.

Most smart-
phones have 
QR code 
scanners 
built-in to 
their cameras. 
Centre the 
code on your 
phone & click 
the link.

The QR code top left opens 
the menu as an Online (Flip) 
eBook as seen above.

The QR code 
on the left 
opens the 
online menu 
below

The QR 
code on 
the right opens the 
The Mobi Menu App
on the right.

This Mobi App is also at 
www.ssr.webo.directory

TOUCH FREE STATIC PDF MENU DOWNLOADS     TOUCH FREE STATIC MENU eBOOKS      ONLINE ORDERING PAGES
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Rebooting a Restaurant in the face of new 
social distancing norms is challenging. 

“Touch Free Menus” reduce the risk of spread-
ing bacteria on menus and “Contact Free 
Collections” are part of the new ball game that 
must be mastered to survive and thrive. 

If a friend forwards a Webo digital “Touch Free” 
Menu card, just click the QR Code; it’s hyper-
linked to our online menu. If you find a printed 
Flash Card with a QR Code on your table, cen-
ter your phone’s camera on it and click the link 
to the online menu or menus.

Online ordering linked to scheduled collections 
in reserved parking bays or the alternative of 
automatically messaging the kitchen and a de-
livery driver/rider when an order is submitted, 
is an efficiency booster. Yes, you can revolu-
tionise and automate a hands-free process 
that manages online orders from customer to 
kitchen to delivery driver.

Whilst going digital, consider the benefits of an 
online loyalty programme with online accounts 
for every customer. Many restaurants do not 
maintain a customer list. Skip the baby steps 
and automate word of mouth marketing, aka 
Referral Marketing and challenge your custom-
ers to double your turnover in 90 days.  You 
have your “regulars”, and they come for your 
“specials.” Ask yourself, given that clearly; they 
are delighted diners, why do they not bring 
their friends?  

The secret lies in making it easy and in exciting 
delighted diners with relevant and structured 
rewards. 

Ask about our eBooks on amazing success 
stories, reward relevancy, restaurant marketing 
and more. Best is; it works, but only if you do it.

Plans start at the price of a budget meal for 
two - clearly, it’s an affordably brilliant way to 
embrace the “NEW NORMAL.” You could also 
upscale to an automated digital marking growth 
engine that’s a cost-benefit steal. Contact us, 
and let’s chat about getting your restaurant 
growing.

It’s time to rethink your recovery strategy;  
Think best practices and process changes 
necessitated by what is to be everyday norms 
going forward.

It’s time to go online, and we are here to get 
your restaurant turnover growing.

The “Oven Ready Pizza” has been about for 
years. Take the concept and create a range of 
“Oven /Pan Ready Meals” for collection and 
delivery that takes the guesswork out of creat-
ing a fine dining opportunity in the safety of 
your home. Upsell the idea with a “gourmet 
kit.”  It’s a fresh basket of measured ingredients 
for a fine ding experience. 

Collect the basket on the way home and join a 
Zoom class conducted by your chef on how to 
treat your family to an evening of gastronomic 
delights! 

We’ve learnt to accept cold takeaway meals. 
You know, it’s similar to the main prawn course; 
the second half is cold!  Upsell your custom-
ers with a  multi-course meal but serve the 
courses to customers in the car park at defined 
intervals. Why are takeout menus restricted to 
carbonated beverages? Get creative with non-
alcoholic options; beer, cider, wines and more.
 
Restaurants offer day time social distancing 
opportunities for business meetings.  In-office 
meeting rooms are often too small when you 
factor in social distancing norms.  Our online 
meeting and reading rooms put all meeting 
documentation on phone and group chat via 
free conference calling with phone dial-in offer 
the opportunity to cater to businesses during 
day time downtime.

The good old “Road-House” concept begs a 
relook as does moving tables into the car park 
to offer outside dining, which is safer.

eMail us at GetGrowing@Webo.Directory, and 
we’ll work together to build your new tomorrow.

DIGITAL MARKETING STRATEGIES WORK - BUT ONLY IF YOU DO IT!
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Mobile Phone Ordering Systems

Has the penny dropped for you? Your guests 
have smartphones in their pockets. The statis-
tic is often quoted at over 80%, which makes 
having mobile phone-centric touch-free phone 
CRM systems essential. 

Your guests are on their phones and meet-
ing them there, makes sense as it optimises 
touch-free hygiene considerations, and it 
engages them online, within a customer com-
munity that enables you to build relationships. 
Relationships, as you know, are key to restau-
rant survival and success.

Mobile phone ordering systems are conven-
ient, and they boost speed and efficiency.  
Digital phone friendly restaurant systems level 
the playing field for local fast and casual dining 
restaurants as they are both brilliant and af-
fordable. The thing is that customers drifted to 
online ordering during lockdown and as dine-
in traffic trickles back guests find the touch 
free on-phone menus and ordering helpful to 
social distancing and hygiene etiquette.

Being able to order and pay quickly and con-
veniently from anywhere on a smartphone 
opens the door to convenient collection op-
portunities. The cornerstones of fast-food res-
taurants and drive-throughs have always been 
convenience and speed, which often, lead to 
quality compromises.

Pre-ordering on a smartphone for table serv-
ice, collection or delivery at a given time on a 
smartphone puts fine dining restaurants into 
the “fast food” niche. Online order forwarding 
to kitchens, front desk, service staff and deliv-
ery drivers makes for seamless efficiency.

One on one relationships between service staff 
and restaurant “regulars” were key to a wel-
coming atmosphere. Nothing has changed in 
this respect, except that with mobile technol-
ogy introducing online loyalty and referral mar-
keting opportunities, everything has changed!  
Relationship building, geared towards getting 
your delighted “regulars” to grow your restau-
rant’s turnover for you, will open the door to a 
whole new world of marketing potential. 

Having a digital database of customers allows 
restaurateurs to segment their patrons and 
to deploy multi-channel strategies to attract, 
retain and grow audiences by customers shar-
ing reward benefits with friends. Ask yourself; 
will you share a reward benefit with a friend to 
whom the benefit is relevant and desired?

 Your customers are in a position to grow your 
turnover. Mobile technology makes it easy and 
thus more likely to happen. Most people are 
prepared to make recommendations. We all 
like to have something to talk about and share, 
but we don’t because it’s not easy. 

Getting patrons to make referrals and share 
rewards while they are on-phone, by simply 
tapping an option, makes it convenient and 
probable.

On-phone technology allows for order for-
warding to aitrons, chefs, admin, etc plus it 
opens the door to directly promoting new   
specials and events and reminders about   
promotions, etc.

Loyalty programmes optimised for mobile 
ordering automates and makes earning and 
redeeming rewards seamless.  

Getting diners to button bookmark your own 
branded menu app is convenient and non-in-
vasive. You remain just a tap away, and when 
opened, your menu specials and promotions 
are displayed and best is, they are instantly 
updated.

With the Webo SaaS, your customers can 
order from you, in-store, at home through your 
own branded restaurant bookmarklet app. It’s 
a brilliantly affordable solution.

Let us show you how to automate in-store, 
collection & delivery options. eMail us at 
GetGrowing@Webo.Directory, and we’ll work 
together to build your new tomorrow.

          
                                                                  TOUCH FREE STATIC OR ECOMMERCE INTERACTIVE MENUS    
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Mobile Technology 
Integration

The Webo SaaS offers a wide 
range of options in the structur-
ing of the Integration of Mobile 
Technology with Online Orders 
received.

The primary “Touch Free” order 
is received online to the system 
from a Phone or PC. Expect
-  PC Communicator Menus  
   (Mouse Friendly),
-  PC List View Communicators    
   (No Pictures/Scroll Friendly) &   
-  Mobi Communicator Apps  
   (Phone Friendly). 

The Webo SaaS can forward 
Proforma Invoices for orders 
placed by eMail to phones, 
tablets, iPads & PCs. 

Team members can log In to 
customised reports online or 
on-phone that offer order his-
tory data relevant to each 
individual.

The Webo SaaS happily works 
with any existing system.

          
INPUTS > OUTPUTS > IMPACT > OUTCOMES    |     SETUP  > DRIVE > MARKET  

Why do we 
call it 
Webo 

Ozone?

Because
 it is beyond 

the next 
level!

The power 
lies in 

combining 
the benefits 

of 
eBusiness, 

eCommerce 
& 

eMarketing

Order Forwarding Option

Order Forwarding Option

Order Forwarding Option

Order Forwarding Option

Order Forwarding Option
   Sent from Phones or PCs
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Clerical staff in the Accounts Department can access personal customised schedules of orders received on 
which they can update the status of payment.  This may apply to corporate events where a deposit payment is 
made by EFT. Small cafe owners may view this schedule on a phone. 

Every customer has a personal online account that shows loyalty points balances, coupons saved for later use, 
reviews, payment status and delivery status.  A Delivery Admin person can access personal customised sched-
ules on phone or PC to update delivery Status. Customers will be able to see when deliveries have left.

Companies can access personal customised schedules that show the orders delivered and the delivery fees 
earned that were collected during the order checkout process.

Waiters, waitresses, regalia sales persons and others can access personal customised schedules that show the 
orders served by them plus the gratuities earned by them which were collected during the checkout process.

Admin staff can access all orders placed with all service staff or online.  Loyalty Administrators authorised to 
administer loyalty points will be able to access personal customised schedules that show the points awarded or 
redeemed by them.

Delivery drivers can access personal customised schedules that show the orders delivered, delivery fees earned 
for themselves or the company that they work for and the gratuities collected during the order checkout process  
that the restaurant holds for them.

On Phone / On PC Administration Performance Reports

ALL REPORTS ARE AVAILABLE ONLINE, ON-PHONE IN REAL TIME



          Page 15       

       

Left Side Panel
Scan Code To Link
Side Panel Login

Right Side Panel
Scan Code To Link
Side Panel Login

No Side Panel
Scan Code To Link

Footer Login

No Side Panel & No Header
Scan Code To Link

Footer Login

THE PC COMMUNICATOR PAGES ARE OPTIMISED FOR PC VIEWING BUT CAN BE VIEWED ON A PHONE, TABLET, ETC.
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Left Side Panel 
Scan Code To Link
Side Panel Login

Right Side Panel
Scan Code To Link
Side Panel Login

No Side Panel
Scan Code To Link

Footer Login

No Side Panel & No Header
Scan Code To Link

Footer Login

THE PC COMMUNICATOR LIST VIEW PAGES ARE OPTIMISED FOR PC VIEWING BUT CAN BE VIEWED ON A PHONE, TABLET, ETC.
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Left Side Panel/Categories
Scan Code To Link

Header Login
Be Auto Rewarded for Rewards
Be Auto Rewarded for Sharing

No Side Panel
Scan Code To Link

Header Login
Be Auto Rewarded for Rewards
Be Auto Rewarded for Sharing

No Side Panel
Scan Code To Link

Header Login
Be Auto Rewarded for Rewards
Be Auto Rewarded for Sharing

No Side Panel & No Header
Scan Code To Link

Header Login
Be Auto Rewarded for Rewards
Be Auto Rewarded for Sharing

THE MOBI COMMUNICATOR PAGES ARE OPTIMISED FOR VIEWING ON PHONE BUT CAN BE VIEWED ON A PC, ETC.
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ALL THE MENU COMMUNICATOR PRESENTATION LAYOUT OPTIONS CAN BE VIEWED ON A PHONE  ( SCAN TO LINK )
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ALL THE MENU COMMUNICATOR PRESENTATION LAYOUT OPTIONS CAN BE VIEWED ON A PHONE  ( SCAN TO LINK )
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Phone-Centric Restaurant Systems

It’s time for restaurants to pay more attention 
to the benefits of phone-centric restaurant 
systems.

In restaurants and cafes, waiting is the death 
knell to patron delight. Seamless systems and 
processes have always been vital, to success 
in the hospitality industry along with people, 
funding and culture. 

Today the ball game has shifted in favour of 
touch-free transaction handovers; from men-
us to orders, from orders to kitchens and on 
to delivery drivers or service staff for service 
and payment. At the next level, orders include 
collection or delivery information. Diners can 
place orders online that provide vehicle de-
tails for carpark collection or for delivery. Best 
is the key to success; the mobile phone is 
already in the pocket of your patrons!

Touch-free systems and processes drive up 
hygiene standards creating a welcoming at-
mosphere in which guests feel safe.

Scanning printed QR codes or hyperlink-
ing from a digital page, allows customers on 
phones, to view menus and place orders with 
service staff, admin, kitchen or delivery teams.         

With payment, loyalty points can be allo-
cated to an individual’s private online loyalty 

account.  Collective marketing via buddy 
arrangements that enable customers to ex-
change points offer customers added loyalty 
value. Customers can earn points and redeem 
them at preferred participating destinations. 
The Webo SaaS will keep track and manage 
points exchanges that are executed within the 
a customer’s private online loyalty account.

On-phone service satisfaction can be shared 
on social media, directly from the menu, 
where customers can leave reviews and auto-
matically be rewarded for doing so. Two-way 
reward automation is, at the core, a word of 
mouth referral. Consider the following:

• eg 1 - “Hi Jane, I have just had an awesome 
meal at George’s Butchershop & Grill. Here is 
a 25% off coupon to give it a try.” 
• eg 2 - “Hi Bob, I know you love paella, the 
seafood paella at Sally’s Seafood Restaurant 
is one of the best I’ve had. Here’s a copy of 
the recipe. Please read & share it. I’d love to 
know what you think” 
• eg 3 - “Jean, My VIP status grants me ac-
cess to a “Secret Menu” at Joe’s. Here’s a 
coupon to try it” 
• eg 4 - “I know you love Sally’s Seafood 
Restaurant as much as I do. Join me as an 
Ambassador and get rewarded for spreading 
the word. You will not have to qualify as I can 
share my status.”

Would you take up the offer?  The chances 

are that you would because the offer would 
only be made by a friend who knows you and 
your desires. The philosophy is simple, give 
delighted customers something to share and 
make it on-phone, at the moment, EASY and 
they will share!

Loyalty programmes retain and keep guests 
returning but automating programmes in 
which they can share rewards is what will 
grow your business. 

Have you spotted the difference, most res-
taurants do not have a list of guests, and they 
thus cannot segment them into categories; 
young families, single swingers, retired folk 
etc. Best is, with loyalty systems, you have 
a client list allowing you to market upcoming 
events.

Consider hosting a culinary event, an in-the-
kitchen masterclass presented by your chef, 
a Sunday lunch buffet, pizza evening, souffle 
special, etc. and getting your customers to 
pre-order and pay online, on-phone before 
the event. Cost-effectiveness is optimised as 
you will know exactly how many will attend 
and you can pass on a relevant reward to your 
customers to share with friends.

Let us show you how. eMail us at               
GetGrowing@Webo.Directory, and we’ll work 
together to build your new tomorrow.
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The GBG Website is worth a visit to review 
Restaurant Loyalty Programme Ts & Cs 
plus About the Programme.

The SSR Website offers a detailed review 
of the secrets to Restaurant Marketing 

THE eBUSINESS PAGES ARE OPTIMISED FOR VIEWING ON A PC BUT CAN BE VIEWED ON A PHONE, TABLET, ETC.
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Scan the code 
below to link 
to this blog.

Scan the code 
above and 
read about 
ten examples 
of restaurant 
blogging done 
right.

WE CALL OUR BLOGS “VIRAL BLOGS” BECAUSE OF THE ADVANCED SOCIAL MEDIA INTEGRATION.



          Page 23       

       

Why are satisfaction surveys 
important?

All too often the 
secret to success lies in giving 
customers what they want.

Conduct surveys in-restaurant 
on phone and give customers 
to opportunity to complement or 
complain - this will often lead to 
them not venting complaints on 
social media.

On-phone surveys are likely to 
obtain honest reviews especially if 
the survey is agile and only asks 
relevant questions.

Offering customers a coupon to 
share in exchange for feedback 
increases the chances that they 
will spread the word about your 
dining experience.

Done right you can monitor food 
and service and collect customer 
contact information.

Agile surveys base the next question upon the answer to the last question and so often people answer relevant but different questions.
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The Internet is at a crossroads; What’s new?  Nothing, change remains consistent! 

10 years ago the Internet was billed 
to be the hope for SME’s; worldwide.

eMarketing
For Restaurants
It’s About Getting Your     

Business Growing 
Ten years ago the Internet was expected to drive traffic to 
SME websites and over the last ten years some 1.5 billion 
websites were added to the 200 million that were there. In 
January this year only 200 million websites remained active 
and the internet is overcrowded resulting in search results 
offering inaccurate information, due to keyword abuse. In 
addition, over 70% of us do not look beyond the first page 
of a search result. The net effect of the above is that unless 
an SME has a lot of time or money they will not be found on 
the Internet. 

At Webo, we believe that your customers can grow your 
business.  Your customers have mobile phones in their 
pockets and linking online technology with mobile technolo-
gy offers a massive opportunity to automate reputation and 
referral marketing. Our eMarketing bundle includes Coupon 
Marketing with redemption administration, Loyalty Market-
ing  (with every customer getting their own online loyalty 
account) and the automation of reputation and referral mar-
keting.  It works, but only if you do it. Let us show you how.

Deal & Coupon 
Marketing

Reward & Points 
Sharing

Success lies In 
Understanding 
The Need For 
 eBusiness, 

eCommerce and 
eMarketing
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                             COUPON MARKETING ATTRACTS AND EXCITES - DO YOUR CUSTOMERS GROW YOUR BUSINESS? 
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RESTAURANT MARKETING

Scan the link & watch a 90
 second video that shares a 

secret to restaurant marketing

Getting Started: Decide on who will drive!
 
You must decide on who will setup, build and drive your re-
ferral marketing campaign.
 
If you have an online mar-
keting executive in your 
business, or a person with 
adequate PC literacy, you 
can drive and we will be in 
the “passenger seat” advising 
you on suggested next steps. 
This is the DIY option. The 
14 Day Free Trial is a DIY 
option and you can use it 
to start building your refer-
ral marketing campaign im-
mediately and we will assist 
by offering documentation, 
video and live online train-
ing at no charge.
 
If you want us to setup, 
build and drive your refer-
ral marketing campaign, 
given agreement on your 
objectives, then we can work 
together to realise the full 
potential of your business. 
It could be immediately or 
when you’re ready.
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In short, you need to delight 
your customers, make it easy 
to share and review plus pro-
mote your benefits. In addi-
tion you need to reward your 
customers for growing your 
business. Our eBook tells all.

Scan the code and download 
a copy. It’s 46 pages.

Referral Marketing Works!

Our comprehensive eBook on 
tiny to global success stories 
covers dozens of business-
es in a variety of niche mar-
kets  that you know. Scan the 
code and download the eBook.

You can go it alone with our 
software to automate the pro-
cess. Alternatively, we can do it 
all for you. Expect 57 pages.

This eBook is packed with 52 
pages of reviews and views on 
Restaurant and Hotel Market-
ing. Expect it to cover:

Keys to success, Statistical out-
comes, Relationship build-
ing, The Game Changers, Hotel 
Loyalty Programmes, Food & 
Beverage Rewards, Focus & In-
fographics, Loyalty & Referral 
design Plus, Implementation 
considerations.

          
                             SHOULD YOU HAVE THE APPETITE TO READ MORE THE LINKS BELOW WILL OFFER ADVANCED INSIGHTS.
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Scan the QR Code to watch these videos on this Mobi  Communicator App. 

The first video asks if you can Double Turnover in Half the Time and the sec-
ond offers the secret to success and the second video is an overview of this 
eBook.
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Social media image harvesting and comment syncing to your Facebook 
page are elements of social media integration strategy.
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            REWARDS                           LOG IN                                          TEXT VOTE SURVEY                     IMAGE VOTE SURVEY

Delight Customers
Make referrals easy
offer referral rewards

Maintain an e-mail and 
a mobile database for 
messaging

Know what your niche market prefers
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Offer relevant rewards that excite - Structure your sites to engage on social media platforms 
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Scan the QR code 
on an older 

phone and watch 
a review being 

added and shared 
on social net-

works in 
30 seconds

Open your cam-
era on newish  

smartphone and 
click the link 
to watch the 30 
second video 

above.
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Every customer gets their 
own private online loyalty 
account where they can 
view their loyalty status 
and saved reward benefits.

To redeem rewards off line 
they simply scan a loyalty 
card QR code to open their 
online loyalty account.

Admin staff enter a PIN 
and award or redeem 
loyalty points or coupon 
rewards.
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